


MINI Clubman 
Billboards

Aim: 
Establish a successful launch for the MINI Clubman in 
China. Build awareness for ‘The Other MINI’.

Mission: 
Introduce Chinese consumers to the ‘otherness’ of 
the MINI Clubman and build a rapport with China’s 
independent, avant-garde, creative consumers.

Solution: 
The claim ‘MINI CLUBMAN. THE OTHER MINI.’ says it 
all. Who ever dares to be different, must be different in 
everything he does. Therefore, for our print campaign, 
we used motifs that appeared to be unconventional 
outdoor billboards.
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